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EDITORIAL DESIGN EXAMPLES

FRONT COVER

lighting with a wide flood optic and 
a 4000K colour temperature. The 
projectors are also positioned in a 
way that ensures the light emitted 
is intercepted by the cylinder to 
avoid glare. A number of the drum 
modules house speakers for station 
announcements whereas others 
are empty and act purely as sound 
absorbers.

Ross Bowman, Associate at 
Hawkins/Brown commented on the 
project: “We worked closely with 
iGuzzini to ensure that the light 
fittings not only met the correct lux 
levels on the working plane (floor) 
but also the perfect lighting effect. 
So, through a series of trials, we 
adjusted the height of the 
MaxiWoody fitting within the drum 
to ensure that an optimum amount 
of light catches the bevel of the 
drums and that allows you to get 
a sort of soft, subtle glow when 
you look at the drums across the 
ticket hall. We needed to improve 
the overall acoustic performance 
of the station, so the outer casing 
of stainless steel is perforated to 
allow sound to be absorbed. The 
light drums not only act as a light 
source but also help to improve 
the intelligibility of the passenger 
announcement system.” 

iGuzzini
+44 (0)1483 468000
www.iguzzini.com 

another of the buildings that has 
been regenerated thanks to the 
arrival of the Elizabeth line.

The other main entrance/
exit is located on the corner of 
Oxford Street and Charing Cross 
Road under a mixed-use AHMM-
designed complex incorporating a 
new theatre. This is an additional 
element that seeks to revive the 
area as an entertainment centre.

Artist Daniel Buren’s ceramic 
works adorn the escalator walls. 
The geometric designs, one black 
and white and one coloured enliven 
the atmosphere of the entrances in 
a tribute to the mosaics by Eduard 
Paolozzi that once marked the 
entrance to the Tottenham Court 
Road escalators, and which has 
now been partially relocated at the 
University of Edinburgh.

At the base of the escalators 
is a spacious area featuring an 
underground link to the Northern 
line. A wall faced in red glass 
panels defines the space and 
directs the flow of passengers 
towards the Northern line on the 
left and towards the entrance to 
the Elizabeth line platforms on the 
right. For the walls in this area, 
Hawkins/Brown has designed 
a random pattern based on a 
stylised plan of Soho in a nod to the 
surrounding area.

Another Hawkins/Brown 
decoration features on the ceiling of 
the station. Blending harmoniously 
with the surroundings, perforated 
metal drums cleverly combine 
acoustic attenuation with integrated 
lights and speakers for station 
announcements.

Specifically designed by iGuzzini 
for this project, the luminaires were 
inspired by Soho theatre stage 
lighting. The external stainless steel 
shells are perforated and the body 
is filled with black steel wool to 
soften the background noise that 
would otherwise make the station 
announcements inaudible.

The drums are located in playful 
patterns between the concrete 
beams of the station ceiling 
imitating the flow of the people 
passing through the station with 
greater concentrations of drums 
above areas where passengers 
tend to congregate. Most of the 
cylinders house DALI-enhanced 
MaxiWoody projectors and are 
located directly above the floor 
to provide diffuse, homogeneous 
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Tottenham Court 
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Tottenham Court Road 
The new Tottenham Court 

Road station is just one 
of the stations on the new 
100km long Elizabeth 

line that crosses the entire city of 
London from east to west, covering 
60 miles from Reading to Shenfield.

The task of regenerating the 
station was handed to Hawkins/
Brown. The studio created a design 
based above all on the “character” 
of the two station entrances. The 
western entrance that opens 
onto Soho and the nightlife that 
characterises this district is the 
so-called “dark” exit, whereas the 
eastern entrance is lighter and 
brighter.

iGuzzini designs and supplies luminaires for the regeneration of Tottenham Court Road station.

With a host of shops, offices and 
theatres in the surrounding area, 
this hub is specifically designed to 
accommodate more traffic than any 
other station on the new line, with 
30,000 passengers passing through 
an hour at peak times.

Tottenham Court Road is one 
of the most complex stations. In 
addition to having to weave through 
and join up with the existing 
Northern and Central line tunnels, 
the project had to negotiate other 
underground structures and 
services in the centre of the city, 
including the foundations of the 
nearby Centre Point tower. 

To construct the station, chunks of 
the city had to be knocked down at 
both ends, including a whole block 
of 1990s club venues. 

The eastern ticket hall was 
completed in 2015 and opened 
to Northern and Central line 
passengers. Architect Roger 
Hawkins calls this the “bright” 
entrance due to the natural light 
that drops down the east side 
from two glazed canopies situated 
over the escalators which carry 
passengers up to a small plaza in 
front of Centre Point. One of the 
exits emerges opposite the golden 
flank of the St Giles building, 

A1

A1 PROJECTS

Client: Transport for London (TfL).
Architectural project: Hawkins\Brown.
Lighting project: Arup.
Structural engineering: Arup/Atkins JV.
General contractor:  Laing O’Rourke.
Engineering: Arup/Atkins JV.
MEP consultant: WSP.
Photographer: James Newton.

The projectors are also positioned in a way 
that ensures the light emitted is intercepted 
by the cylinder to avoid glare. A number of 

the drum modules house speakers for station 
announcements whereas others are empty and 

act purely as sound absorbers.

for a short period of time before 
being thrown away or recycled. 
Lucent ProCycle ensures a 
20-year duty of care following 
supply of the complete luminaire, 
during this period we would offer 
refurbishment of the LED module 
at the end of its life to be supplied 
back to the project with a new 
five-year warranty. The modularity 
of the Lucent’s product ranges 
allow for this interchangeability 
throughout a fixture’s lifetime and 
all new products Lucent launch will 
incorporate this modularity.”

Lucent Lighting 
+44 (0)20 8442 0880
www.lucent-lighting.com 

“At Lucent Lighting we are
 committed to monitoring, 
evaluating, and developing 
practices that ensure the company 
continues to focus on becoming as 
sustainable as we can across all 
areas of the business. 

In 2021, we were proud to 
become a certified carbon neutral 
business and gained our ISO:14001 
Environmental Management 
Certification alongside our ISO:9001 
certification.

We worked with Carbon Neutral 
Britain, the UK’s leading carbon 
offsetting initiative, to support their 
Climate Fund and Woodland Fund 
initiatives. Their projects have offset 
over 500,000 tonnes of CO2 and 
have planted over three million 
trees, providing essential habitats 
for wildlife.

In other areas of the business, 
we have eliminated non-recyclable 
plastics in our packaging, 
analysed our waste and recycling 
opportunities and continue to 
assess the materials used within 
our products. One of the best 
ways to preserve the world’s 
natural resources is to reduce 
the amount of virgin materials 
used and incorporate as much 
recycled material in the design 
and manufacture of our products 
as possible. Lucent are committed 
to improving this further over the 
coming year. 

Our latest initiative, Lucent 
ProCycle, aims to prevent the 
practice of fixtures being used 

Lighting
and the Environment
What is the lighting sector doing to minimise its impact on the 
environment and how can we improve on this? A selection of 
lighting manufacturers and designers tell us more.
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objective, third-party certification to 
products that are dark sky friendly, 
are fully shielded and minimise the 
amount of blue light in the night-
time environment.

Ansell Lighting has recently been 
awarded the Fixture Seal of Approval 
on 12 of its external luminaires, 
including the warm white version of 
its latest wallpack, Wolf. Specifically 
designed to deliver wide lighting 
distribution for optimum spacing 
and uniformity outdoors, Wolf 
features advanced lens technology 
which also provides enhanced glare 
control and ensures minimal (less 
than one percent) up light and light 
pollution helping with dark skies 
compliance. 

With many people now living 
under light-polluted night sky, 
manufacturers are playing their 
part in helping to fight to reclaim 
dark skies.”

Ansell Lighting
+44 (0)1942 433333
www.anselluk.com 

“Light pollution caused by excessive 
artificial external illumination during 
the hours of darkness is having 
an adverse effect on the global 
ecosystem. It disrupts wildlife, 
impacts human health, contributes 
to climate change and, at a time 
when no-one can afford to waste 
money and energy, it does just that.

Lighting manufacturers have a 
significant role to play in helping to 
reduce the impact of light pollution 
by designing and producing 
products that minimise glare and 
reduce light trespass.

As well as engaging with cities 
and communities to encourage 
them to adopt responsible lighting 
policies, the International Dark-Sky 
Association (IDA) is working closely 
with manufacturers, including 
Ansell Lighting, to educate them 
on lighting design with the goal of 
protecting and restoring the natural 
night environment. To encourage 
responsible manufacturing, the 
IDA has developed the Fixture Seal 
of Approval program to provide 

A1 LIGHTING AND THE ENVIRONMENT 

Lucie Sidwell, Global Operations Director at Lucent Lighting:

Paul Davidson, Lighting Design Manager at Ansell Lighting:

“Our latest initiative, 
Lucent ProCycle, aims to 

prevent the practice of fixtures 
being used for a short period of 
time before being thrown away 

or recycled.”
“Wolf features advanced 

lens technology which also 
provides enhanced glare control 
and ensures minimal (less than 
one percent) up light and light 

pollution helping with Dark 
Skies compliance.” 

Images courtesy of Ansell Lighting.

Images courtesy of Lucent Lighting.

Lucie Sidwell, Global Operations 
Director, Lucent Lighting.

Paul Davidson, Lighting Design 
Manager, Ansell Lighting.

We pledged our fundraising 
support for the charity Our Blue 
Light, which provides organised 
activities to benefit the physical 
and mental health of our vital 
emergency services and essential 
services workers.

We also gave cause for 
celebration to Elmbridge Community 
Eco Hub, which provides a multi-
functional safe space and range 
of community minded activities in 
Walton-on-Thames, Surrey. 

The group won the public vote 
in Ansell’s Shine A Light campaign, 
launched to thank hard working 
community groups by helping to 
improve their facilities. The Eco Hub 
received a lighting installation worth 
up to £5,000 for the 200-year-
old former stable block where it 
is based – benefiting the whole 
community. 

Lending a helping hand 
to people at the heart of our 
communities has really proved the 
best possible way to celebrate our 
30th year.”

Ansell Lighting
+44 (0)1942 433333
www.anselluk.com 

“This year was Ansell Lighting’s 
30th birthday and we’ve certainly 
had plenty to celebrate.

We received some welcome 
‘gifts’ in the form of prestigious 
industry awards. Ansell was named 
IBA Supplier of the Year, and Best 
Lighting Brand of the Year in the 
Electrical Wholesaler Awards.

These accolades rewarded our 
commitment to developing products 
that are innovative, aesthetic and 
highly functional.

Luminaires launched in 2022 
that lived up to this promise 
included the unique Adler LED 
Exit Sign, featuring fully rotatable 
legends to allow the direction of the 
arrow indicators to be changed as 
required, the powerful Z LED Plus 
highbay and the Prism Pro High 
Output and Prism Pro Mini CCT Fire 
Rated Downlights, which are fully 
compliant in all ceiling types. 

But our anniversary year has 
really been about Ansell Lighting 
giving back. We wanted to mark our 
milestone by supporting the people 
and organisations who have played 
an important role in sustaining 
their local communities, particularly 
during these difficult last few years. 

Round-up
of 2022

November 2022
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A1 ROUND-UP OF THE YEAR

Mark Abbott, Managing Director at Ansell Lighting:
“We pledged our fundraising support 
for the charity Our Blue Light, which 

provides organised activities to benefit 
the physical and mental health of our 
vital emergency services and essential 

services workers.”

A1 Lighting rounds up a selection of exciting news and 
achievements from across the lighting sector this year.

Mark Abbott, Managing Director, Ansell Lighting.

Intelligent lighting control 
systems add a level of flexibility that 
is vital. For example, installing PIR 
sensors ensure that lights are not 
used when the room is unoccupied 
by dimming or switching off the 
fittings. Daylight dimming reduces 
the output of the luminaires when 
natural light levels increase. Not 
only does this ensure that lights are 
only used when they are required 
but also provides a more organic 
lighting design. 

Beyond that, a network which 
connects all the light fittings and 
sensors to a centralised control 
system makes it much easier for 
building and facilities managers to 
make informed decisions about how 
the space is being used. By tracking 
energy usage, they can make 
changes to lighting schedules and 
settings and identify further ways in 
which consumption can be reduced.

Retrofitting buildings with 
modern, efficient lighting systems 
could be seen by many as a 

If recent reports are to be 
believed, the on-going energy 
crisis could impact the way 
businesses operate for at least 

the next two years.
The introduction of the 

Government’s Energy Bill Relief 
Scheme at the beginning of October 
2022 sought to quell the stormy 
seas. Whilst this announcement 
was seen as a step in the right 
direction, the Treasury has 
already announced it is looking to 
develop the next stage of support 
provided to businesses and non-
domestic customers. It is widely 
expected that this will focus on 
helping organisations reduce 
their consumption through the 
implementation of energy efficient 
measures.  

This sends a clear message 
to all but the most vulnerable 
businesses; the next few months 
must be used to identify measures 
that reduce energy demand and 
improve operational efficiency. 

Whilst many business leaders 
have historically looked towards 
innovative technologies to improve 
energy efficiency, many have 
forgotten the impact simple building 
system upgrades can have in terms 
of reducing demand and operational 
costs.

Replacing outdated lighting with 
modern LED systems should be 
seen as essential when it comes 
to cutting energy bills and making 
buildings more efficient. The ability 
of modern LED systems, coupled 
with intelligent control systems, 
to reduce energy consumption by 
two-thirds or more, as well as greatly 
increased product lifespans, is 
now universally accepted. As well 
as generating savings of between 
60-80 percent, upgrades should 
be viewed as a key component of 
any decarbonisation plan allowing 
organisations to make a long-term 
climate commitment. 

Retrofitting success 
With businesses under pressure to reduce operational costs in the face of the on-going 
energy crisis, as well as continue to become more sustainable, Tamlite Lighting’s Head 
of Wellbeing and Marketing Manager, Debbie-Sue Farrell, says small changes can make 
a big difference. 

November 2022

complex and time-consuming affair. 
Engaging with a lighting specialist 
who can provide expert guidance 
and a broad range of the latest 
products remains the most effective 
fast-track to a lighting solution that 
saves money all within budget. 

No business can afford to pay 
the price of inaction when it comes 
to energy, and lighting is the perfect 
place to make positive changes. 
Tamlite offers a free lighting energy 
survey to help with energy saving 
goals. Visit www.tamlite.co.uk/
energysurvey/ to find out more. 

Tamlite Lighting
+44 (0)1527 517777
www.tamlite.co.uk 

Image courtesy of 
Tamlite Lighting.
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